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sesssesesnnas cesssesssssssssassancas SesanssesRET IR e eeee] USING THE POWER OF SMARTPHONES

to Grow Your Business

If someone had told Alexander Graham Bell that one day his invention would evolve into a

device that could turn your lights on and off, he would have taken your temperature with a

mercury thermometer, which incidentally, in 1876, hadn’t changed much in over 100 years.

hen cell phones first emerged? Chances are, you

cynical as Mr. Bell. You probably made that first call

rowed brow, skeptical to the possibility it promised.

ertain that your call wouldn’t connect, or at the very

ice would be overridden by static. Like the rest of

your bulky cordless phone had conditioned you to only walk

" within a certain “range” to avoid disconnect. Then you made that
first call... from an oversized bag-type cell phone and shazam...
how cool was it to have the umbilical cord of your landline cut and
the freedom to connect anywhere in cell phone range?

What started as a must-have device that didn’t tie you down
has now morphed into a texting, tweeting, multi-tasking
productivity and entertainment gadget that offers a wide range
of possibilities for you and your business.

The lightning-speed advancement of the Smartphone has left
many companies scrambling to keep up with the technology and
new opportunities. According to ComScore, there are 45 million
Smartphones now active in the U.S. alone. Like social media,
they are the new wave of communication and the only place
they are going is into the hands of more and more consumers.

So, how can you capitalize on the growing popularity of this
new technology? Here are four things you can start doing today
related to Smartphone technology to increase brand awareness,
build relationships and grow your business:

1. Text Message Advertising
2. Create a Smartphone App
3. Make your website Smartphone compatible

4. Engage mobile customers through social networks

TEXT MESSAGE ADVERTISING

More people now use their mobile phones for texting, rather
than making a phone call. Plus, most users have it attached
to their hip; figuratively speaking. Imagine the impact of

advertising to your target market via SMS (Short Message
Service) text message; you have the opportunity to get their
attention... anytime, anywhere. Smart marketers get creative
with these campaigns and often include a chance for the
recipient to win something by responding to the text. Other
ideas include mobile coupons, event invitations, mobile alerts,
and special promotions.

SMS text marketing works for virtually any industry, is
relatively inexpensive, and allows businesses to create highly
targeted campaigns. The first step in launching a text-messaging
campaign is to find a company that provides subscriber lists
and can distribute your ads. Search your favorite search

engine for “mobile marketing”, “SMS Text Marketing” or “SMS
Advertising” and you’ll get plenty of options.

CREATE A SMARTPHONE APP

Like most things, Smartphone apps have been created to solve
a problem, increase productivity, offer an intrinsic benefit, or
for pure entertainment. Apple’s IPhone store alone has more
than 150,000 apps available for download and users have
downloaded more than 3 billion apps. The HTC and Motorolla
Droid, a.k.a, Android phones, also have millions of users and
offer thousands of apps.

You don't need to be a member of the geek squad to capitalize
on this trend; all you need is an idea for an app; there are plenty
of companies who can help you develop an app for your idea
for you to sell or offer for free. A word of caution; do your due
diligence and check the developers’ references to ensure your
intellectual property and ideas are protected.

If your app can solve a problem (i.e. the Jott app records voice

* messages and converts them to text messages) then you’re on the

right track. If you own a Smartphone, think about your favorite
apps and how you heard about them. Most likely you heard
about them from a friend. Viral word-of-mouth marketing is
why popular apps can grow in use so fast with virtually little

marketing expense.
[continued on page 34]
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[continued from page 33]

MAKE YOUR WEBSITE SMARTPHONE
COMPATIBLE

The Internet is going mobile. Have you
visited your website using a Smartphone?
What type of user experience did you get?

If you want to have a competitive advantage
over your competition, your brand needs

to be as mobile as your customer. Your
customers and prospects don’t have the
patience to view websites on their phone
that aren’t user-friendly.

Start by viewing your current website on a
Smartphone or Ipad. If you haven't designed
a mobile specific website, it probably won't
look the same. Text is smaller, graphics

may not show up and you have to scroll up,
down, left, right, etc to view content. You'll
get much more targeted traffic and improved
conversions if you create a mobile-enabled
version of your site’s main content to meet
the demands of today’s multifaceted Internet
mobile user. Creating the mobile version

of your website’s content from a layman’s
point-of-view requires reformatting the
navigation, text and graphics to fit the
smaller screen size of Smartphones. The files
are then published on your web server and
special code is added to your regular website
to identify the type of device accessing your
website. When a user visits your website,
the appropriate version of your website is
displayed. It's a good idea to provide links
from your mobile version to your full site as
some users will elect to visit your full-size
website.

Engage mobile customers through social
networks. If you're not friending and
following, tweeting and YouTubing, you're
missing out on a lucrative opportunity to
connect and engage with your target market.
Social networking has leveled the playing
field; it’s no longer just the companies

with an over-inflated ad budget who can
make waves. If you learn to add value and
create a presence on websites like LinkedIn,
Facebook and Twitter, you can expand your
reach, increase awareness of your brand, and
create a loyal following of customers who
will help promote you!

[continued on page 39]

34 | FEBRUARY 11

We're Transcom — we specialize in insurance for the owner/operator
and small fleets providing the coverages that all trucking risks need.

Transcom can't reduce the risk on the road. We reduce the risk of loss.

Contact Transcom today.
NERATRAGENGY

216 N. Midvale Boulevard Madison, Wl 53705
(608) 232-5330 (800) 360-3303 Fax: (608) 232-5333

The Transcom website is new and interactive! www.transcom-ga.com
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APPROVED FOR

E&O Premium Discount

@ Utica National Insurance Group
Insurance that starts with you.”
www.uticanational.com

Utica Mutual Pelicy Holders « For a 5% reduction
attend within the last 15 months or within the
first 30 days after the inception date of the policy.

Your Stalf Size Is # And Who Need To Attend

1-3 1 (Principal or Office Manager or CSR)
4-10 2 (Principal or Office Manager and 1 CSR)
11-20 3 (Principal or Office Manager and 2 CSR'’s)
214+ 20% of Staff

Ethics Case Study — Todd Davis

Legal & Ethical Responsibilities — Patrick Deem

2011

Ethics and E&XO Seminars

4 W] CE Ethics Credits Each

Radisson — Green Bay 8:00 - 11:45 p.m.

W1 CE course # 59628

8:00 - 11:45 a.m.
WI CE course # 64288

Marriott Madison West — Middleton

Registration Fees Per Course

PIA Member « $50
Non Member « $70

Fee includes workbook & refreshments. Lunch is not included.
Sorry no refunds without 7 days notice, substitutions only.

For registration /details visit www.piaw.org
or call 1-800-261-7429

The Future of Your Business . ..
[continued from page 34]

Research shows that more people access social media via
Smartphones than with their desktop computers. People who
access the Internet with their Smartphones are more likely to
socialize online than their desktop counterparts, according

to a Ruder Finn study. The study found 91% of mobile Web
users socialize online, while just 79% of desktop users can

say the same. The average American spends 2.7 hours a day

on the mobile Web, the study found, with 45% of those users
commenting on social networking sites and 43% contacting with
friends through the sites.

Imagine the impact you can have when your customers can
view your YouTube videos anytime they want using their
Smartphones. Just think of the effect a viral video could have on
your business success. This can only happen if you create and
upload the videos to content sharing websites like YouTube or
Vimeo. There are hundreds of video sharing websites, but start
with YouTube since it’s the 2nd largest search-engine.

Keep your videos short, authentic and to the point. If you have
a larger message, you may want to break it down to shorter
segments as user’s attention spans have shortened.

DON'T WAIT... MAKE YOUR BRAND MOBILE

Not only is mobile marketing a great way to gain and connect
with new customers, it also enables you to add value for your
current customers. By making your brand mobile, you will
increase awareness about your company, products and services.

The future of your business is in the palm of your hands, and in
the handheld devices of your customers and prospects around
the world. If you aren’t on board already, make sure you jump
on or you and your business will surely get left behind.

Ford Saeks is a business growth expert who specializes in helping
businesses find, atiract and keep their customers through innovative
integrated marketing and social media campaigns. He is a renowned
keynote speaker, author, successful entrepreneur, and CEQ of Prime
Concepts Group Inc. Learn more about Ford Saeks and his profit-
producing resources at www.ProfitRichResults.com and www.
PrimeConcepts.com

FEBRUARY 11 | 39




	WPA_Mag_Article_Part1
	WPA_Mag_Article_Part2
	WPA_Mag_Article_Part3
	WPA_Mag_Article_Part4

